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INSTRUCTIONS
Use black ink.

Write your answer to each question in the space
provided. If you need extra space use the lined pages at
the end of this booklet. The question nhumbers must be
clearly shown.

Answer ALL the questions.

INFORMATION
The total mark for this paper is 80.
The marks for each question are shown in brackets [ ].

Quality of extended response will be assessed in
questions marked with an asterisk (*).

ADVICE

Read each question carefully before you start your
answer.



1
(a)

(i) ldentify FOUR successful music artists from the
2000s to 2020s.

1

2

3

4

[4]

(if) Identify TWO conventions of set design used in music
documentaries.

1

[2]



(b) Identify TWO styles of presentation used in music
documentaries.

Explain how each would help FilmChord produce
appropriate content.

1

[4]



2 |dentify and explain ONE reason why research into
the viewing habits of 16—30-year-olds will influence
the content that FilmChord will produce.

Use your experience or research to support your
answer.

[3]




3

(a) Identify and explain ONE way you could use
press archives to support the making of a music
documentary.

Use your experience or research to support your
answer.

[3]

(b) Identify TWO OTHER secondary research sources
that could be used to find out which UK music artists
have had documentaries made about them.

1

[2]



(c) Identify TWO online storage locations where the
research team can store information that would allow
the FilmChord production team to access it.

1

[2]



4 Identify TWO areas of MEDIA REPRESENTATION and
explain why these would need to be considered when
producing documentaries about historical music

artists.

1

[6]



5 Identify and explain THREE primary sources of
information that would help FilmChord consider the
viability of launching the video streaming service.

Use your experience or research to support your
answer. [9]

1




10



6

(a) Identify and explain ONE media regulation that
FilmChord will need to consider before broadcasting
their documentaries.

[2]

(b) Identify and explain how FilmChord can use a
PROPOSAL pre-production document to show their
ideas to potential audiences.

Use your experience or research to support your
answer.

[3]
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7 Explain TWO ways that IDENTIFYING THE DIFFERENT
JOB ROLES involved in the production of music
documentaries can support the creation of planned
content.

1

[4]
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8 Identify and explain TWO ways that SCHEDULING
CONSIDERATIONS might help FilmChord advertise
their documentaries.

Use your experience or research to support your
answer.

1

[6]
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9

(a) Identify and explain TWO ways that market research
on ADVERTISING can be used by FilmChord to
inform their audience about the content of their
documentaries.

Use your experience or research to support your
answer.

1

[6]
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(b) Identify and explain TWO reasons why a PUBLIC
SERVICE LICENCE FEE might impact FilmChord’s
MARKETING MIX when planning their campaign.

1

[4]
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10* Identify FOUR ways that SOCIAL MEDIA MARKETING
could be used by FilmChord and the public service
broadcasters they are working with, to promote the
new video streaming service.

Explain how each way could be used to successfully
promote the new streaming service.

Justify your answers with reference to your
experience or research you have undertaken. [20]

1

16
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END OF QUESTION PAPER
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EXTRA ANSWER SPACE

If you need extra space use these lined pages. You must
write the question numbers clearly in the margin.
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